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2 Unit 1 Marketing: Creating Customer Bilingual Lecture.
Value and Engagement i
1 1.1What is Marketing? Seminar.
1.2 Understanding the Marketplace [ (gqe analysis.
and Customer Needs
2 1.3 Designing a Customer Value- Bilingual Lecture.
2 Driven Marketing Strategy and Plan Seminar.
1.4 Managing Customer Relationship )
and Capturing Customer Value Case analysis.
9 Bilingual Lecture. )
3 1.(;' The Changing Marketing Seminar. Chaoxing APP:
Landscape ;
Application Exercise
2 Unit 3 Analyzing the Marketing
Environment Bilingual Lecture.
4 1.1The Microenvironment and .
. Case analysis.
Macroenvironment
1.2 The Microenvironment
) Bilingual Lecture.
5 1.3The Macroenvironment .
Seminar.
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Case analysis.
. Bili 1 Lecture.
1.3The Macroenvironment ! mgua. eeture Exercise: SWOT
6 1.4Responding to the Marketing Seminar. .
Environment Application Analysis
G p tation ® Case Analvsi Case study. Group Presentation :
7 roup tresen ‘a fon - Lase Analysis Case Analysis of Green
of Green Marketing Marketing
Unit 4 Managing Marketing
Information to Gain Customer
1.1 Marketing  Information  and | Bilingual Lecture.
8 Customer Insights Seminar.
1.2Assessing Information Needs and Case analysis.
Development Data
1.4Analyzing and Using Marketing | Bilingual Lecture. .
. . Exercise:
9 Information Seminar.
1.3 Marketing Research Application Questionnaire
Unit 5 Consumer Markets and Buyer
Behavior ) Bilingual Lecture.
10 1.1 Model of Consumer Behavior Seminar.
1.3 Buying Decision Behavior and the Case analysis.
Buyer Decision Process
Bilingual Lecture. ; .
1 1.2Characterist.ics Affecting Seminar. Chaoxm% APP:
Consumer Behavior . Exercise
Case analysis.
Bilingual Lecture. i .
12 Unit 6 Business Markets and Business Seminar. Chaoxing APP:
Buyer Behavior . Exercise
Case analysis.
Unit 7 Creating Value for Target Bilingual Lecture.
13 Customers Seminar.
1.1Marketing Segmentation Case analysis.
1.2Marketing Targeting Blllnguall Lecture. Chaoxing APP:
14 . . e Seminar. .
1.3Differention and Positioning . Exercise
Case analysis.
Unit 2 Company and Marketing | Bilingual Lecture.
15 Strategy Seminar.
1.1 Defining Marketing Role Case analysis.
1.2 Designing the Business Portfolio
1.3 Planing Marketing Bilingual Lecture. Chaoxing APP:
Seminar. .
16 1.4 Marketing Strategy and the Case analysis. Exercise
Marketing Mix
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2 Bilingual Lecture. Chaoxing APP:
17 Complement : Competitive Seminar.
. . Exercise
Marketing Strategy Case analysis.
2 Unit 8-9 Products, Services and | Bilingual Lecture. Chaoxing APP:
Brands Seminar. )
18 1.1 Whatis a ProducF‘? N Case analysis. Exercise
1.2 Product and Service Decisions
1.3 Product Life-cycle Strategies
1.4 Package
2 1.5 The New Product Development Bilingual. Lecture. Chaoxing APP:
19 Process Seminar. Exerci
Unit 8 Branding Strategy Case analysis. Xereise
2 Unit 10-11 Pricing Bilingual Lecture.
1.1What is a Price? Seminar.
1.2 Othe.r Internal apd Ex'Fernal Case analysis.
20 Considerations Affecting Price
Decisions
1.3 Product Mix Pricing Strategies
1.4 Price Adjustment Strategies
2 Bilingual Lecture. Chaoxing APP:
1.3 Product Mix Pricing Strategies . .
21 1.4 Price Adjustment Strategies Seminar, Exercise
Case analysis.
22 2 Qingming Festival
2 Unit 12-13 Marketing Channels Bilingual Lecture. Chaoxing APP:
23 1.1 Channel Behavior Seminar. .
1.2 Chagnpl Design Decisigns Case analysis. Exercise
1.3 Retailing and Wholesaling
2 Unit 14-17 Integrated Marketing Bilingual Lecture.
Communications Strategy '
24 1.1 Promotion Seminar.
1.2 Advertising apd Public Relations Case analysis.
1.3 Personal Selling
1.4 Sales Promotion
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1 60% Final Exam ( Open-book)
X1 10% Class Participation
X2 10% Group Presentation
X3 20% Exercise
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